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      July 6, 2009 
 
 
Dear Shareholder, 
 
I would like to take this opportunity to re-introduce myself to many of you, as well as to update you on a 
number of matters regarding our Company.  The attached update, which I plan to be the first of many in my new 
role as Chairman of the Board, will summarize our current competitive market position, our substantial progress 
over the past several months, and our strategic plan going forward.  I would also like to summarize where we 
stand with our website redesign effort, and talk briefly about our priorities and challenges in the near term.  
While many companies across the country have simply shutdown or filed for bankruptcy during these very 
difficult economic times, I am pleased to report that not only is Disaboom still standing, the Company is the 
online market leader for disability, and we believe that the medium and long term market opportunity for the 
Company remains enormous. 
 
Each element of this update and the Company’s plan going forward is measured by and reflects a number of 
factors related to current general economic and capital market conditions, including their resulting impact on 
Internet advertising.  Prior to agreeing to become Chairman just a few weeks ago, I performed my own due 
diligence on the Company.  The results of this due diligence were a key element of my decision to agree to be 
appointed Chairman.  Accordingly, I look forward to not only updating you, but also sharing with you my 
perspective on each of the points referenced above. 
 
The Company faces a number of obstacles to its success, especially in the challenging environment in which we 
find ourselves today.  You will read below, however, that Disaboom’s strategic market position, website 
redesign initiative, existing community, collaborative relationships with other organizations in the broader 
disability community, current cost structure, sales prospects, and other factors are substantial – and collectively 
compelling.  I am optimistic about and fully committed to addressing Disaboom’s short-term needs and long-
term success, and I very much believe in the promise and potential of the disability community generally. 
 
Disaboom was an idea – and is now a company – that I wanted to create because of a massive void that existed 
for the millions of individuals who live with a disability, or are affected by such a condition.  As a person who 
has lived with a disability since I was 20, as a father of two, as a husband, and as a physician who has worked in 
the disability field for almost 20 years, I can assure you the void is indeed real.  While most able-bodied people 
take for granted their ability to easily navigate their world, for those of us who live with a disability or are 
affected by such a condition, we must cope with that void – in both the physical and online worlds – every day.   
 
Until Disaboom, there has been no centralized resource and online destination where individuals who may be 
both physically and socially isolated could connect, share, discover, and find support as well as outreach.  There 
has been no centralized, branded and trusted resource with the ability to aggregate and enable access to the vast 
array of disability-specific programs, information, and (many terrific) local organizations serving our 
community.  There has been no single, authoritative source of accessible information, knowledge, and 
perspective unique to peoples’ conditions that also allowed us to share our stories, lessons learned, questions, 
and hard-won answers.  And I mean not just as wheelchair users or amputees or multiple sclerosis patients or 
others in the disability community – but also as parents, entrepreneurs, employees, athletes, and business and 
vacation travelers – in reality, as individuals expecting to live a full life.  There has been no comprehensive 
online channel and concentrated audience for advertisers, sponsors and other organizations wanting to reach our 
community.  We believe Disaboom is uniquely positioned to fill this void and we have already begun to do so.  
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Many of our existing members have voiced their ongoing support of the Company’s mission, have already 
provided invaluable input toward the development of our redesigned website (i.e., “Disaboom 2.0”), and will 
continue to do so until launch.  A number of our advertisers and sponsors are looking forward to Disaboom 2.0 
for the additional product and other capabilities it will offer and enable.  The Company has also now crossed 
certain thresholds where certain mid-size media advertising agencies have indicated interest in beginning to 
learn more about Disaboom, our community, Disaboom 2.0, and our existing product portfolio.  These agencies, 
as well as certain existing advertisers, have suggested and introduced new product concepts which we also plan 
to pursue in due course.  Several organizations within the broader disability community have also requested and 
suggested we incorporate certain capabilities within our redesigned platform, or in the near term thereafter.  In 
sum, the individual and collective input of these stakeholders will be invaluable as we continue to evolve and fill 
the void – and become a truly integrated community resource, social media platform, and publishing platform – 
dedicated to the cross-disability community. 
 
Thank you in advance for your time, and thank you very much for your continued support and interest in 
Disaboom.  While of course absolutely no one can make any specific statement about Disaboom’s success, I can 
tell you this:  
 

We believe we are extraordinarily well positioned, we have many lessons learned from our early 
startup phase, and we have a highly energized and dedicated team committed not only to the 
Company’s success – but also constantly striving to improve the quality of life of our community. 

 
 
Please note that we have set up the email address IR@disaboom.com for shareholder inquiries regarding the 
Company.  The Company and I look forward to hearing from you as we continue our march forward! 
 
 
 
Sincerely, 
 
 
 
J. Glen House, M.D. 
Founder and Chairman of the Board 




